
See discussions, stats, and author profiles for this publication at: https://www.researchgate.net/publication/227733195

What Consumers Know and What They Do: An Investigation of Consumer

Knowledge, Awareness, and Use of Privacy Protection Strategies

Article  in  Journal of Interactive Marketing · December 2003

DOI: 10.1002/dir.10053

CITATIONS

182
READS

929

2 authors:

Curt J. Dommeyer

California State University, Northridge

26 PUBLICATIONS   0 CITATIONS   

SEE PROFILE

Barbara L. Gross

California State University, Northridge

27 PUBLICATIONS   0 CITATIONS   

SEE PROFILE

All content following this page was uploaded by Curt J. Dommeyer on 25 May 2018.

The user has requested enhancement of the downloaded file.

https://www.researchgate.net/publication/227733195_What_Consumers_Know_and_What_They_Do_An_Investigation_of_Consumer_Knowledge_Awareness_and_Use_of_Privacy_Protection_Strategies?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_2&_esc=publicationCoverPdf
https://www.researchgate.net/publication/227733195_What_Consumers_Know_and_What_They_Do_An_Investigation_of_Consumer_Knowledge_Awareness_and_Use_of_Privacy_Protection_Strategies?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_3&_esc=publicationCoverPdf
https://www.researchgate.net/?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_1&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Curt-Dommeyer?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_4&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Curt-Dommeyer?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_5&_esc=publicationCoverPdf
https://www.researchgate.net/institution/California_State_University_Northridge?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_6&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Curt-Dommeyer?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_7&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Barbara-Gross-6?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_4&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Barbara-Gross-6?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_5&_esc=publicationCoverPdf
https://www.researchgate.net/institution/California_State_University_Northridge?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_6&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Barbara-Gross-6?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_7&_esc=publicationCoverPdf
https://www.researchgate.net/profile/Curt-Dommeyer?enrichId=rgreq-8e11c84e0d2d2d376a5dab152729fbd6-XXX&enrichSource=Y292ZXJQYWdlOzIyNzczMzE5NTtBUzo2MzAxODA1NDQ1MjQyODhAMTUyNzI1ODE1ODE3Mw%3D%3D&el=1_x_10&_esc=publicationCoverPdf


Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.

What consumers know and what they do: An investigation of consumer ...
Dommeyer, Curt J;Gross, Barbara L
Journal of Interactive Marketing; Spring 2003; 17, 2; ABI/INFORM Complete
pg. 34



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.



Reproduced with permission of the copyright owner.  Further reproduction prohibited without permission.
View publication stats

https://www.researchgate.net/publication/227733195

